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Welcome to the second article in our series, A Deep Dive into ChatGPT’s Web Search Capabilities. In this
installment, we continue exploring how ChatGPT is revolutionizing the way we search the web.

Unlike traditional search engines like Google and Bing, which rely on crawling and indexing billions of web pages,
ChatGPT takes a different approach using Retrieval Augmented Generation (RAG) to deliver information in real-
time. But how does this impact SEO? What role do algorithms play, and how does ChatGPT get permission to use
content from websites?

ChatGPT’s web searching feature is a whole new way of looking at information retrieval. While traditional SEO
strategies are still important for search engines like Google, ChatGPT’s approach shifts the focus to real-time
content retrieval, quality, and ethical partnerships. Understanding these differences can help content creators and
users make the most of this technology, and as Al continues to evolve, we may see even more changes in how we
think about search and content optimization.

In this article, we’ll break down these concepts to give you a clearer understanding of this new and innovative way
of searching the web.

Does SEO Make Sense with ChatGPT Web Searching?

SEO, or Search Engine Optimization, is all about getting web pages to rank higher on search engines like Google or
Bing. This is done through techniques like using specific keywords, building backlinks, and making sure websites
load quickly. But with ChatGPT, things work differently.

Why SEO Doesn’t Work the Same Way with ChatGPT
Traditional SEO vs. ChatGPT:

¢ Intraditional search engines, websites fight for visibility based on SEO algorithms. They want to be at the top of
search results when people type in keywords. ChatGPT doesn’t work like this.

¢ Instead of browsing a massive index of web pages, ChatGPT uses RAG to fetch information only when you ask
for it. This means the classic SEO strategies don’t have a direct impact.

Content Quality Still Matters:

e Although keywords and SEO tactics won’t make your content more likely to be retrieved by ChatGPT, the
quality and authority of your content do matter.

e |fyour contentis hosted on a site that ChatGPT uses, having well-structured, clear, and relevant material
increases the chances of being cited.

The Idea of Al Optimization:

e As Al becomes more common, a new concept is emerging: Al Optimization. This involves creating content that
is clear and authoritative, making it easier for Al models to understand and retrieve.

While this isn’t the same as SEO, it’'s something content creators should start thinking about.
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SEO and Algorithms

Algorithms are at the heart of how traditional search engines and ChatGPT operate, but they serve different
purposes and work in different ways.

How SEO Relies on Algorithms

Ranking Factors:

e Search engines like Google use complex algorithms to rank web pages. These algorithms consider things
like how often a keyword appears, how many other sites link to your content, how quickly your page loads,
and the overall user experience.

e SEOis all about optimizing these factors to improve visibility.
Crawlers and Indexing:

e Search engines use web crawlers to scan the internet and build a giant index of web pages. This index is
constantly updated to ensure search results are as relevant as possible.
e The algorithms then use this index to determine which pages to show in response to a search.

ChatGPT’s Algorithms Work Differently
Understanding Your Question:
e ChatGPT uses natural language processing (NLP) algorithms to understand what you’re asking.
e |ttriesto get the context and meaning of your question rather than just matching keywords.
Real-Time Content Retrieval with RAG:

e Instead of pulling answers from a pre-built index, ChatGPT uses RAG to find and retrieve information from
reliable, registered sources in real-time.

e The algorithms prioritize content that directly answers your question and is of high quality.
No Direct Ranking System:

ChatGPT doesn’t have a traditional ranking system where pages compete based on SEO factors. Instead, it
retrieves and uses content from sources that are most relevant to your query.

Can SEO Still Influence ChatGPT?
Indirect Impact:

e While SEO tactics don’t directly affect ChatGPT, they can have an indirect influence.
e Forexample, a well-optimized, authoritative site that ranks high on Google may be considered more
credible and trustworthy by ChatGPT, especially if it’s part of the curated content pool.

Focus on Relevance and Authority:

e Just like search engines value high-quality content, ChatGPT’s algorithms also favor content that is well-
written, relevant, and comes from reputable sources.

Agreements and Partnerships



One big difference between ChatGPT and traditional search engines is how they access and use content from the
web.

How Content Is Accessed with ChatGPT
No Automatic Crawling:

e Unlike Google, which sends out web crawlers to index everything they can find on the internet, ChatGPT
doesn’t automatically scan or store content from websites.
e Instead, it uses a more controlled and selective approach.

Formal Agreements Required:

e For ChatGPT to access and use content from specific websites, OpenAl needs to have agreements or
partnerships with these content providers.

e These agreements ensure that the content is used ethically and that copyright and intellectual property
rights are respected.

Curated Content Pool:

e The content ChatGPT retrieves comes from a pool of trusted, registered sources. These sources are
carefully chosen to provide accurate and high-quality information.

e This means that the data ChatGPT uses isn’t random or pulled from just anywhere; it comes from websites
that have been vetted and approved.

Content Use and Permissions:

e By having formal partnerships, OpenAl can ensure that it’s compliant with legal standards.
e This also means that if a website doesn’t have an agreement with OpenAl, its content won’t be used by
ChatGPT.

Why This Matters

e Quality Over Quantity: ChatGPT focuses on quality and reliability. Instead of trying to index the entire web,
it only pulls from sources that are known to be trustworthy.

e Ethical and Legal Compliance: Having agreements in place helps prevent copyright issues and ensures
that content creators know how their material is being used.
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